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Clusters of 
high 
Prevalence 



The most deprived are 3.1 times 
more likely to smoke than the 

least deprived 



• Attitudes to smoking? 
 

• Attitudes to quitting? 
 

• Attitudes to quitting 
support? 

We conducted 
community 

research to assess: 



What we found out about this 
audience 

• Smoking is entrenched 
and intergenerational 
 

• Life is hard! 



Social stimulant 

(social enabler) 

Sanity fix 

(de-stressor) 

Companion 

(part of me) 

Group escapism 

(belonging) 

Multiple 
benefits to 
smoking 



Primary motivators to quit  

Health 

Beauty 

Money 

Self 
esteem Role 

modelling 
to children 



Barriers to quitting 

Negative 
consequences: 
I would miss it 

I can’t do 
it: 

I have 
already 
failed 

I can’t do 
it: 

Addiction 

Negative 
consequences: 

Weight 

Negative 
consequences: 

Stress 

Negative 
consequence: 
Intolerance 
(particularly 

of kids) 

Negative 
consequence: 

Mental 
wellbeing 
eroded 

Negative 
consequences: 

Left out 
socially 

Negative 
consequences: 

Boredom 

I can’t do it: 
I don’t have 

the will power 

I can’t do it: 
Now is not 
the right 

time 

Denial: 
short term 

gain 
outweighs 
the pain 

Denial:  
it won’t 

happen to 
me 



The Crayons campaign 



TV advertisements 

Campaign ads can be viewed at - 
http://www.quit.org.nz/195/media/ad-campaigns/tv-
campaigns/crayons 

https://www.youtube.com/watch?v=Evsh3OBYKFU
https://www.youtube.com/watch?v=jBaUKBTQ1Vs


Online campaign 



Print campaign 



Average of 264 
hits per day 



Lots of noise! 

• Stoptober on TV (September) 

 

• Smokefree Homes and Cars on TV 
(September) 

 

• Stoptober on radio (September/October) 

 

• Stop Before you Start on TV (October) 

 

 

 



Client feedback 

Earlier tonight was speaking with a client and his young daughter was his main reason for quitting and 
she had answered the phone so were chatting about her and then he mentioned the ad and said it was 
great, it happens (his daughter used to walk around with a pen in her mouth) and he said we are doing 
a great job and worth our weight in gold (awww!) so thought I would pass on feedback to ya!  

I had a caller asking to be put through to the advertising department this evening, he had some 
positive feedback. He thinks the Crayons ad is brilliant and hits home, if anyone’s thinking of quitting 
this will do it. He also said he is a smoker but he has never smoked around his kids and feels very 
passionate about that and what this ad is doing for our children.  

 From blogger Nana22 
“I just watched the new "little miss" ad and i think it's great. Talk about mirror images. I think it's the 
kind of thing that will get in your head and just quietly gnaw away until you feel compelled to do 
something. Even i was squirming, and i haven't smoked where kids can see me for many years.” 







Research with children 

• 20 children aged 5-11, 
mixed ethnicities 

 

• Majority got negative 
message about smoking 
from the ads 

 

• Three were concerned that 
other children (but not 
them) would be encouraged 
to smoke after watching 
children pretending to 
smoke. 

 



Demand for September 2014 

Phone Quit 
Attempts 

7.1% 
86 more 

Overall Quit 
Attempts 

30.7% 
1012 more Online Quit 

Attempts 
30.4% 

410 more 

Quit  
Attempts by 

Pacific people 
9.1% 

15 more 

Quit 
Attempts by 
Māori people 

35% 
228 more 



Outcomes 

Phone Quit 
Attempts 

7.1% 
86 more 

Overall Quit 
Attempts 

30.7% 
1012 more Online Quit 

Attempts 
304% 

410 more 

June 2014:  
31% of the whole cohort population smokefree one month later 
22% of Māori; 24% of Pacific; 27% of pregnant clients 
 
July 2014:  
29% of the whole cohort population smokefree one month later 
23% of Māori; 20% of Pacific; 29% of pregnant clients 
 
August 2014:   
35% of the whole cohort population  smokefree one month later 

28% of Māori; 29% of Pacific; 20% of pregnant clients 
 

 If August outcomes achieved for 
September clients then 1,360 

people will be smokefree including, 
227 Māori and 46 Pacific people  



Thank you 


